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A curious caterpillar discovers the world through observation and

questions, creating calm storytelling experiences for overwhelmed

children.

RIGHTS HOLDER
PRIMARY DOMAIN
TARGET AGE

LANGUAGES
PROTECTION

IQVA SCORE

IP Frontier Studio

Editorial

3-6 years - Extended: 3-11 years

Spanish (complete), English (output language)

Registered trademarks, copyright protection, character design

rights

4.48/5.0 - GO-VERDE

BLOCK 1 - CONCEPT CORE

The 1P

The Bosque del Norte is a soft Nordic forest where silence, curiosity, and gentle discovery replace

noise and urgency. It operates as an emotional refuge with clear anti-stimulation rules. Nano moves

through this world by observing before acting, asking questions rather than seeking immediate

answers, and finding wonder in small moments. Children experience active calm—engaged attention



without overstimulation, emotional regulation through narrative rhythm, and permission to pause

rather than perform.

The tension between a child's natural curiosity and a world that demands immediate

answers and constant action.

WHAT IT IS NOT
— Nano does not teach explicit lessons or morals
— Nano does not generate conflict through character mistakes

— Nano does not resolve problems through external authority figures

EMOTIONAL PROMISE

A state of curious calm where the child feels permission to observe, question, and wonder

without needing to immediately act or achieve.

BLOCK 2 - SIGNAL & ORIGIN

Market Signal

DETECTED SIGNAL PHASE - CONFIDENCE
GAP_DECLARED:

. 1 Medium confidence
signal_name — IQVA

mentions Gog observation-
based narrative signal but
full OSI report not provided

in Evidence B



Parental anxiety about cognitive overstimulation and children’s

CULTURAL TENSION lost capacity for sustained attention in hyperactive media

environments.

Premium calm storytelling for 3-6 years that creates emotional

MARKET GAP regulation without pedagogical agenda, positioned between

entertainment and mindfulness.

Rising parental awareness of screen time impacts and demand

TIMING RATIONALE for content that soothes rather than stimulates aligns with Nordic

lifestyle trends entering mainstream markets.

BLOCK 7 - COMMERCIAL ARCHITECTURE

Activation & Markets

1. Editorial launch with premium publishers to establish brand credibility. 2. Audio expansion to

validate voice and rhythm. 3. Educational market entry through calm-learning positioning. 4. Product

licensing once brand recognition achieved.

DOMAIN SCORES

EDITORIAL

Ready - Complete 10-book collection with proven transmedia coherence

AUDIOVISUAL

Ready - Completed audio/video assets with strong voice identity and atmospheric production
PRODUCT - LICENSING

Ready - Strong toyetic design with simple manufacturing requirements

EDTECH

Ready - Natural alignment with social-emotional learning and attention regulation curriculum

BUYER MATRIX

4.4/5.0

4.5/5.0

4.5/5.0

4.5/5.0

VERTICAL

Parents seeking Complete transmedia Premium pricing

alternatives to ecosystem provides sustainability, parent

Limited edition Too n

launch with Coun



VERTICAL

stimulating content
but rejecting overtly

educational material

Platforms need
content that satisfies
screen-time
conscious parents
while engaging

children

Toy market
oversaturated with
high-stimulation
products, parents
seeking mindful

alternatives

Schools need tools
for emotional
regulation that work
without adding

screen fime pressure

APPROVED LICENSING CATEGORIES

— premium plush toys

— bedtime products

— mindful parenting tools

— Nordic lifestyle products

BLOCK 3

Nano

SPECIES

CHARACTER ARCHITECTURE

emotional regulation
through narrative
structure, not content

messaging

Audioirst design with
proven completion
rates and rewatch value
through calm
engagement rather

than stimulation

Simple, huggable
design with established
emotional connection
through stories, perfect
for bedtime/comfort

use

Stories designed for
affention regulation can
be used for calm-down
times, transition

moments, focus

retention, calm-reading

session duration

Session completion
rates, repeat listening,
parent satisfaction

scores

Premium price point
sustainability, gift
market penetration,
emotional attachment

indicators

Classroom adoption
rates, behavioral
improvement
measurements,

teacher satisfaction

established
Nordic/mindful
publishers

Podcast or audio-
platform exclusive
before video

expansion

Limited production
run with premium

positioning

Pilot programs in
progressive
preschools and
Montessori

environments

X electronic toys - conflicts with calm positioning

X fast food partnerships - misaligned with premium

X loud or stimulating products - directly contradicts IP

training
VETOED CATEGORIES
health-conscious market
identity
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ARCHETYPE The Wondering Observer
AGE FEEL Eternally four years old in emotional curiosity

curious without urgency - vulnerable without helplessness -
CORE TRAITS

questioning without demanding - present without performance

never teaches others - never judges or corrects - never displays
FORBIDDEN TRAITS

authority - never shows impatience

BLOCK 5 - NARRATIVE ENGINE (SUMMARY)

Story Formula

STORY FORMULA

1. Nano notices somcrhing imcrcsring. 1o observes without roz,tching. 3. no forms a

gentle question. 4. Nano explores through patient observation. 5. Nano reaches a state of

wondering understanding (not resolution)

Internal wondering and gentle mystery, never external problem-
CONFLICT TYPE

solving.

Always open - stories end with deeper questions or peaceful
RESOLUTION MECHANICS

acceptance, never closure.

Infinite question generation from natural world observations
SERIALIZATION ENGINE

combined with emotional states creates unlimited story potential.

Estimated 200+ entries - any natural phenomenon or emotional
CAPACITY

state can generate a story through the observation formula.

BLOCK 8 - LEGAL & BRAND SAFETY (SUMMARY)

Protection & Compliance



RIGHTS STATUS

REGISTERED PROTECTIONS

CO-BRANDING POLICY

APPROVAL PROTOCOL

RESTRICTED USES

X High-stimulation electronic products

Clean

Registered trademarks, copyright protection, character design

rights - confirmed by rights holder

Permitted with brands aligned to calm, premium, mindful
parenting values. Requires approval for any brand association.

Prohibited with stimulating, mass-market, or conflicting lifestyle

brands.

All product samples require IP Frontier Studio approval. Color
matching mandatory. Voice casting requires approval.

Educational content requires pedagogical review.

X Marketing that positions Nano as explicitly educational or therapeutic

X Fast-paced video content or rapid-edit storytelling
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